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Introduction

These quidelines were created to establish and manage a consistent
brand image for GAT FRIENDS, the character brand representing GAT
Global.

The data included in the guidelines must be followed precisely to
ensure consistency, accurate reproduction of the brand image over
time, and to prevent arbitrary alterations and misuse.

In the event that new materials or poses are required, they can be
created through consultation with the relevant department.

Lead Department: GAT Global, C(ontent Strateqgy Planning Team
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CHARACTER IDENTITY GUIDELINES

STORY

Navigating Korea and its culture can be difficult for any foreigner, but it’s
especially true for G-Nu!

On his home planet, G-Nu wanted to experience a world that was
completely different from his own. He packed his bags, said goodbye, and
travelled the stars to find a place he could call home.

Hailing from Planet Gohyang, G-Nu arrived in Korea with bright eyes and
hope in his heart. He wants to learn Korean, explore the country, and
integrate fully into Korean society.
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The character brand logo is the design for “GAT Friends”, a brand that refers to the

l-' Brand Logo characters representing GAT Global

It is standard to use the data in the guidelines for accurate reproduction, but in the case
that it is difficult because of the medium, it can be modified after discussion with the

relevant department.
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].2 Logo (lear Spqce The character brand logo is the design for “GAT Friends”, a brand that refers to the

characters representing GAT Global

It is standard to use the data in the guidelines for accurate reproduction, but in the case
that it is difficult because of the medium, it can be modified after discussion with the

relevant department.
Clear Space
X /4 ' X/4 . .
T B Minimum Size
Print
X 5mm
| | ¢ o
Digital
I ‘ __________ 10px
5 i ¢ |
X/4 - X/4
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The character brand logo is the design for “GAT Friends”, a brand that refers to the

103 (hOrOCter Brand '-ogo characters representing GAT Global

It is standard to use the data in the guidelines for accurate reproduction, but in the case
that it is difficult because of the medium, it can be modified after discussion with the

relevant department.
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Logo colors are an important way to differentiate the characters of GAT Global so it
] .Ll. Bra nd Logo COIor Is iImporant to use them consistently.

The most desirable use of the background is one that uses the full color.

Full Color Monotone Background

White
GAT
FRIEND

GAT
FRIEND

GAT
FRIEND

259

Grayscale 10%
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1.5 Typeface

English - Headings + Paragraphs | Ohno Softie Variable

Light

AC

Medium

O

Reqular

d

Bold

0123456789~1@##596"&*()_+(];’,./§3:."?

ABCDEFGHIJKLMNOPRSTUVWIXYZ
abcdefghijelmnopgrstuvuxyz

The dedicated font is an auxiliary visual element that differenaritaties the
characters of GAT Global. These includes titles in various forms of digital and

physical media.

Korean - Headings | Jua

Light

1L

0123456789~1@#$%"8&*()_+(1:../{3:'(>?
ABCDEFGHITKLMNOPRSTUVWXYZ
abcdefghijelmnopqrstuvwxyz

*The appropriate thickness of the text is selected depending on the nature of the item.
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Korean paragraph| Neutronic Hongeul

Light

JrLt

Reqular

JrLt

0123456789~@#$%"&*()_+[1;,./{}:"<>?
ABCDEFGHIJKLMNOPRSTUVWXYZ
abcdefghijelmnopgrstuvwxyz



].6 Brand Logg M|suse This section shouwcases prohibited usage of character brand logos and images.

Take great care to prevent the misuse and distortion of the logo.
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Profile







This is the basic design of G-Nu, a character representing GAT. For accurate

2'2 G N U Des.g L reproduction, the data included in the guidelines must be used. If the development
of hew Mmotions is required, they may be developed and used based on the basic

design through consultation with the relevant lead department.
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The dedicated colors are another important means of differentiating GAT Global’s
2.3 G-Nu Color P . Siye
characters, and It Is Important to use them consistently and continuously.

Full Color
G-Nu
Lavender
HEX: #e1d7ff HEX: #6355a4 HEX: #deabcc
R:225 G:215 B:255 R:99 G:85 B:164 R:122 G:166 B:204
C:15 M:14 Y:0 K:0 C:6/ M:63Y: K: C: M:Y: K:

Friends
White
HEX: #1d2a47 HEX: #ffffff
R:29 G:42 B:71 R:255 G:255 B:255
C:100 M:94 Y0 K:50 C: M Y: K:
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2.4 G'NU .ncorrect Usage Care should be taken to avoid any distortion of the character’s image due to

incorrect or arbitrary modifications.

Examples of improper use, such as incorrect shapes or colors, should be shown as
guidance to ensure the character is applied correctly and consistently.

Do not arbitrarily change Do not change the Do not change the Do not change the Do not apply transparency
character’s colour. stroke width. character’s proportions character’s outline color on the character
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G-Ah
Profile




‘ N

HENF) #Trendy #Sunbae #lInsider

G-Ah is G-Nu’s sunbae and works at a company. She's lived in
Korea for a long time, so she knows all the latest trends and
hot places.

She’s very good at Korean and has the highest TOPIK and KIIP
levels, and has integrated well into Korean society. G-Nu looks
up to her as a result.

She graduated from the same university as G-Nu, and because
of that, feels some form of responsibility for him after they
met at a Job (amp at the school.

She loves going to hot places and taking pictures of them on
the weekends and her days off. She wishes to be a micro
iInfluencer.



This is the basic design of G-Ah, a character representing GAT. For accurate

3 '2 G-Ah Des 'gn reproduction, the data included in the guidelines must be used. If the development
of hew Mmotions is required, they may be developed and used based on the basic

design through consultation with the relevant lead department.
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The dedicated colors are another important means of differentiating GAT Global’s

3 ’3 G-Ah COIor S y 5 tem characters, and it is important to use them consistently and continuously.
Full Color
G-Ah
</ :
Pink
HEX: #ffd9f1 HEX: #f499cc
R:225 G:217 B:241 R:244 G153 B:204
C:OM:17Y:K:0 C:0 M:52Y:6 K:0

Friends Friends
Black White
HEX: #1d2a47 HEX: #ffffff
R:29 G:42 B:71 R:255 G:255 B:255
C:100 M:94 Y:0 K:50 C:OM:0VY:0OK:0
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3 4 G-Ah 'ncorrect Usage Care should be taken to avoid any distortion of the character’s image due to
[

incorrect or arbitrary modifications.

Examples of improper use, such as incorrect shapes or colors, should be shown as
guidance to ensure the character is applied correctly and consistently.

N </ ~/
>
7 V4

A A

A

Do not arbitrarily change Do not change the Do not change the Do not change the Do not apply transparency
character’s colour. stroke width. character’s proportions character’s outline color on the character
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Gim
Profile




‘

#GIMP #Healing #Pet

Gim, G-Nu’s heart and connection to home, is G-Nu’s loyal
companion from Planet Gohyang. Gim comes from the
Korean word “&l” which means luggage. Just as nobody truly
leaves their home behind, so to G-Nu keep Gim close to him.

Despite his timidity, he's very supportive and cares a lot about
G-Nu. He comforts him when he sees that he is feeling down,
like a plant that heals people’s hearts.

He also symbolizes the shape of G-Nu'’s inner world. His leaves
are influenced by G-Nu’s emotions—when G-Nu'’s is in a good
mood, the leaves grow lush and full of life; when G-Nu’s feels
down, they wither. This shows that G-Nu’s must take good care
of his inner world, because when G-Nu’s takes care of himself, it
is reflected in the state of Gim’s leaves.



This is the basic design of Gim, a character representing GAT. For accurate

4'2 G' m Des .g n reproduction, the data included in the guidelines must be used. If the development
of hew Mmotions is required, they may be developed and used based on the basic

design through consultation with the relevant lead department.
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The dedicated colors are another important means of differentiating GAT Global’s

403 G' m co"or Sy Stem characters, and it is important to use them consistently and continuously.

Gim
Yellow
HEX: #faefc2 HEX: #5fa945
R:250 G:239 B:194 R:95 G:169 B:69
C:0 M7 Y:24 K:0 C:62 M:0 Y:100 K:0O

HEX: #1d2a47
R:29 G:42 B:71
C:100 M:94 Y:0 K:50
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~ Care should be taken to avoid any distortion of the character’s image due to
4.4 Gim Incorrect Usage

incorrect or arbitrary modifications.

Examples of improper use, such as incorrect shapes or colors, should be shown as
guidance to ensure the character is applied correctly and consistently.

Do not arbitrarily change Do not change the Do not change the Do not change the Do not apply transparency
character’s colour. stroke width. character’s proportions character’s outline color on the character
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GATI
Profile




GATI

GATI is an Al that works for the telecom company and provides
practical information about Korea and assitance to
foreigners.

He is incredibly smart, there’s hothing he doesn’t know, and
can speak all languages. G-Nu often goes to him if there is
something he does not understand as he is incredibly mature.

He is trustworthy and has a strong sense of responsibility. He
doesn't have emotions because he is close to Al, so he won’t be
swayed by any emotions, and therefore he always makes the
Mmost correct judgments. However, he can understand and
analyze the emotions of others, allowing him to respond
appropriately and communicate effectively.




This is the basic design of GATI, a character representing GAT. For accurate

5 ‘2 GAT. Des 'g n reproduction, the data included in the guidelines must be used. If the development
of hew Mmotions is required, they may be developed and used based on the basic

design through consultation with the relevant lead department.
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5 3 GATi cOlor System The dedicated colors are another important means of differentiating GAT Global’s
[

characters, and it is important to use them consistently and continuously.

A

0,0

HEX: #7f47dd HEX: #f499cc

R:127 G:71 B:221 R:57 G:153 B:204
C:62 M:74 Y:0 K:0 C:52 M:49 Y:0 K:31

Friends Friends
Black White
HEX: #1d2a47 HEX: #ffffff
R:29 G:42 B:71 R:255 G:255 B:255
C:100 M:94 Y:0 K:50 C:M:Y: K:
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5 4 GATi 'nCOrrECt Usage Care should be taken to avoid any distortion of the character’s image due to
[ ]

incorrect or arbitrary modifications.

Examples of improper use, such as incorrect shapes or colors, should be shown as
guidance to ensure the character is applied correctly and consistently.

L

A

A A

U ® O ®

Do not arbitrarily change Do not change the Do not change the Do not change the Do not apply transparency
character’s colour. stroke width. character’s proportions character’s outline color on the character
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6.0 Character Motion
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6.0 Character Motion
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6.0 Character Motion




